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Abstract—This study aims to test the effects of assorted 

communication media on democratic participation of the users 

in the new media environment.   But the main focus is on the new 

communication technologies like the Internet and mobile phone 

and their influence on democratic participation.  With a sample 

of 209 media users from the Indian city of Coimbatore, a survey 

was conducted to evaluate the relationships among media 

exposure, perceived bias and democratic participation.  Path 

analysis results showed that exposure to television, radio, 

internet and mobile technologies had a significant and direct 

effect on democratic participation, while the press and cinema 

exhibited mediated indirect effects.  Further, political affiliation 

was also found to exert an indirect influence. 
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Introduction 

The mass media are often referred to as the fourth estate because of the 

power they wield and the function they exercise.  It is considered to be 

the backbone of democracy.  It is like a mirror, which shows us the bare 

truth and harsh realities of life.  Democracy requires the active 

participation of citizens.  Ideally, the media should keep citizens 

engaged in the business of governance by informing, educating and 

mobilizing the public. The mass media today encompasses newspapers, 

radio, television, cinema, mobile phones, Internet, email fax etc., Media 

has undoubtedly evolved and become more active over the years.  It is 

the media only who reminds politicians about their unfulfilled promises 

at the time of elections.  T.V news channels excessive coverage during 

elections helps people, especially illiterates, in electing the right person 

to the power.  This reminder compels politicians to be up to their 

promises in order to remain in power.  

TAM Annual Universe Update –2015, digital television users 

growth is expected to be +8%, C & S HHlds is +11% and television 

owning households is about +9%.  According to The Centre of Media 

Society, India is likely the largest in terms of incremental growth, with 

330 million to 370 million Internet users by 2015.  India has the potential 

to double its economic contribution from the Internet in the next 3 years 

from 1.6 percent of GDP at present to 2.8-3.3% by 2015 and Most people, 

who will access the Internet in India by 2015, will do so on mobile 

devices such as cellular phones or tablet computers three out of four 

users from India will be mobile-only users.  In India, the media industry 

is expanding at a steady pace.   

As McQuail (2000) explains, a topic that is often recurrent in 

media literature involves the view that the media institution deals 

primarily with the production and distribution of knowledge.  This 

knowledge produced by the media allows us to provide our experience 

of the social world with particular meanings.  All the information 

offered to us by the media, including images and sounds, is in fact what 

help individuals learn about both their past – history - and their present 
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social location – thus their identity (McQuail, 2000).  Therefore the 

media largely work on the development of our perceptions and 

definitions of social reality and of what we refer to as ‘normal’, and are 

a source of models and norms to be followed.  The reconsiderations 

define the concept of Mediation of contact with social reality.   

According to O’Shaughnessy and Stadler (2008) the media ‘make sense 

of the world for us’ (p.34).  The authors identify three central processes 

that the media carry out Representation, Interpretation and Evaluation.   

Several studies have shown that democratic participation is 

dependent on media exposure (Darley, et al., [2010]; Kate and Stroud 

[2010]; Kim, et al., [2010]; Mcleod, et al., [2010]; and Willnat, et al., 

[2013]).   Strömbäck, et al., (2010) result showed that members of 

parliament and political news journalists attribute great influence to the 

media, in particular TV, newspapers and radio, and that both groups 

perceive TV and radio as influential as even the prime minister in terms 

of how often they manage to place a new issue highest on the political 

agenda.  Pinkleton etal., (2009) conducted a survey that examines 

relationships among mass media use, specific aspects of political 

disaffection, political efficacy and participation.  Results suggest that 

negativism toward media campaign coverage reduces media use and 

that cynicism toward the political system reduces political efficacy.  

However, mass media use positively predicts voting behaviour.   

In addition, negativism toward campaign tactics appears 

unrelated to political participation. Eveland et al., (2010) examined the 

relative size of gaps in knowledge and participation between the more 

and less educated as they vary by the quantity and type of news media 

use.  By contrast, neither television news use nor newspaper use was 

related to gaps in voting; however, newspaper use, but not television 

news use, was related to gaps in general political participation. Kushin, 

et al., (2010) conducted a Web survey that discusses on political use of 

online media for young adults and showed positive relationships 

between attention to traditional Internet sources and political self-

efficacy and situational political involvement.   



JM&C   Aiswariya S. S. & C. Pichandy 

Page | 75  
 

Hanson, et al., (2010) examined whether the use of such social 

media influenced political cynicism and users political orientation.   

Results supported uses and gratifications’ notions that the influence of 

social media on political cynicism is more attributable to user 

background and media-use differences than to sheer use of these 

popular sites. Scheufele (2002) revealed that hard news media use 

(television and newspaper) has an overall positive main effect on 

political participation.  Glascock, et al., (2008) investigated the influence 

of religious involvement; significant effect for ethnicity on participants' 

perceptions of media bias was found.  Ho, et al., (2012) survey showed 

that—contrary to the relationship found for general political 

participation perceptions of media bias are directly and positively 

associated with issue-specific participation.   Carroll (2006) considers 

democratic media activism through the lens of social movement theory.   

Lundby (1997) pilot case study found that religious belonging does have 

a bearing on how people do or do not engage with the processes of 

democratic participation and on the ways that people use the media for 

such purposes. Verba (1957) focuses on participation vis-à-vis 

governmental decision- makers; though the term refers to 

nongovernmental decisions as well problems of participation are 

discussed, including the problems of scale, of technical complexity, and 

of inequalities in participation.  Stroud (2007) with increasing media 

choice selective exposure occurred Fahrenheit 9/11(film) the audience 

for the film held more negative attitudes toward President George W.  

Bush.  Hence there is a political effect for the film.    

Media use was related to more authoritarian attitudes, although 

exposure did not have significant effects and attention to biotechnology 

on television and in the newspaper had indirect effects Brossard and 

James Shanahan (2009).   Stroud (2007) investigates whether different 

media types (newspapers, political talk radio, cable news, and Internet) 

are more likely to inspire selective exposure analyses and suggested that 

people’s political beliefs motivate their media use patterns.  Jason (2014) 

explains mobile media use increased, accounts for shifting 
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conceptualizations of political participation, and contributes to the 

development of cross-cultural comparative frameworks.   

Hollander (2010) examines whether talk radio, which has been 

linked to political mobilization in recent research, acts as a mobilizing 

influence on persons who believe they can influence public affairs but 

who have little trust in government.    Little support was found for talk 

radio being a more powerful predictor of participation.   Similarly, 

several past studies have explored the relationship between perceived 

bias and participation in politics and elections.  (Glascock, et al., [2008]; 

Chiang, et al., [2011]; Chia and Cenite [2012] and Ho, et al., 2012]).    

McKeever, et al., (2012) revealed two “paths” for relationships 

among anti-immigrant sentiment, exposure and attention to media 

coverage, perceived media bias, and presumed media influence or 

third-person perceptions.  The media shape public opinion, but they are 

in turn influenced and manipulated by different interest groups in 

society.  The media can promote democracy by among other things, 

educating voters, protecting human rights, promoting tolerance among 

various social groups, and ensuring that governments are transparent 

and accountable. Reviewing the past studies, it can be cautiously 

assumed that there is a media effect in democratic participation and 

perceived bias is increasing. The factors chosen to build the model in the 

present study are Media Exposure Newspaper/Magazine, Radio/ 

Television, Mobile/Internet, Cinema, Media Bias, Political Affiliation 

and Democratic Participation.  “Media bias is the bias or perceived bias 

of journalists and news producers within the mass media in the selection 

of events and stories that are reported and how they are covered”.   

In the present study the media bias is consider as the opinion of 

the respondents about the perceived bias of journalists and news 

producers within the mass media. 

 “Political affiliation is an association that characterizes the 

thinking of a group or nation”. In the present study political affiliation 

deals with the opinion of the respondents towards the political party, it 

may be positive, negative or neutral. According to Verba (1967), 
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“Democratic participation refers to acts that are intended to influence 

the behaviour of those empowered to make decisions”. This study 

focuses on the participation of the respondents in the governmental 

decision- making and their association with the politics.  Using the past 

studies that have explored, a model is built and presented in Fig.  1. 

 

Fig. 1. Initial model 

 
As per the fig1, the variable democratic participation is regressed 

on media exposure newspaper/magazine (Scheufele [2002]; Mcleod, et 

al., [2010]; Strömbäck, et al., [2010]; Moy[2005]; Stroud [2007]), media 

exposure television/radio (Scheufele [2002]; Mcleod, et al., [2010]; 

Strömbäck, et al., [2010]; Moy[2005]; Stroud [2007]; Hollander [2010]), 

media exposure mobile/internet(Stroud [2007]; Kate and Stroud, [2010]; 

Shah, et al., [2010]; ), media exposure cinema([Stroud [2007])  and media 

bias(Glascock, et al., [2008]; and Cenite[2012] and Ho, et al., 2012]).   

Media bias is regressed on media exposure newspaper/magazine and 

media exposure television/radio. 

Using this model, the following hypotheses are derived: 
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1. Media exposure newspaper/magazine has  

mediated indirect effect on democratic participation. 

2. Media exposure television/radio has direct effect on 

democratic participation. 

3. Media exposure mobile/internet has direct effect on 

democratic participation. 

4. Media exposure cinema has mediated indirect effect on 

democratic participation. 

5. Media exposure newspaper/magazine has  

effect on media bias.   

6. Media exposure television/radio has effect on media bias. 

7. Media bias has a direct effect on democratic participation. 

8. State political affiliation has direct effect on  

media exposure newspaper/magazine. 

9. State political affiliation has direct effect on  

media exposure mobile/internet. 

10. State political affiliation has direct effect on media bias. 

11. State political affiliation is partially mediated through 

media bias and media exposure mobile/internet. 

 

Research Design 

The aim of the present study is to analyse the direct and indirect effects 

of several potential factors.  Based on a pool of past studies on the 

subject, the following set of variables was chosen.   

--Media exposure newspaper/magazine (dependent variable) 

--Media exposure television/radio (dependent variable) 

--Media exposure mobile/internet (dependent variable) 

--Media exposure/cinema (dependent variable) 

--Media bias (dependent variable) 

--Political Affiliation (independent variable) 

--Democratic participation (dependent variable) 
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An instrument was developed for the above factors with 70 

items.  The final set of items for each of the 7 variables was deducted to 

21 items with a factor analysis employer’s principal components 

method without rotation.  A sample of 209 respondents was used from 

Coimbatore and the researchers performed a split-half correlation using 

the Spearman-Brown prophecy formula.  The reliability co-efficient of 

0.764 tested positive for the reliability of the instrument of the 209 

respondents surveyed, all are from various parts of Tamil Nadu state. 

Apart from these socio-demographic variables—age, gender, 

educational qualifications, occupational status and monthly family 

income of the respondents—were chosen to be the independent 

variables, of the respondents the questions were answered by the 

respondents. On the data gathered through the survey method, 

statistical analyses were performed to find the relationships between 

independent and dependent variables. 

  

Factor analyses 

A factor analysis was conducted for the variable––Media Exposure 

(newspaper and magazine) using nine items.  A factor analysis using the 

Principle Components method without any rotation was used to refine 

the instrument. Finally, four items were chosen for the analysis. Kaiser-

Meyer-Olkin measure of sampling adequacy suggested that the sample 

was just factorable (KMO=.747) and Bartlett’s test of sphericity was 

significant (χ2 =205.660, p < .005). The result of factor analysis showed 

that a single factor contributed to 58.74%.  

Similarly, a test was conducted for the variable Media Exposure 

(television and radio) with 11 items, after computing Principle 

Components method without any rotation. Three items were chosen, 

finally. The Kaiser-Meyer-Olkin measure of sampling adequacy 

suggested that the sample was just factorable (KMO=.624) and Bartlett’s 

test of sphericity was significant (χ2 =164.821, p < .005): a single factor 

contributed to 66.42% of variations among the items. For the variable 

Media Exposure (mobile and internet), a factor analysis was conducted 
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on which, 9 items were chosen after computing Principle Components 

method without any rotation. Two items were chosen, finally.  The 

Kaiser-Meyer-Olkin measure of sampling adequacy suggested that the 

sample was just factorable (KMO=.827) and Bartlett’s test of sphericity 

was significant (χ2 =369.78, p < .005): a single factor contributed to 

51.94% of the variations.  For the variable media exposure cinema, a 

factor analyses was conducted on which, 7 items were chosen, after 

computing principle components method without any rotation 3 items 

were chosen finally.  The Kaiser-Meyer-Olkin measure of sampling 

adequacy suggested that the sample was just factorable (KMO=.674) and 

Bartlett’s test of sphericity was significant (χ2 =173.57, p < .005), single 

factor contributed to 68.895%.  For the variable media bias, a factor 

analyses was conducted on which, 12 items were chosen, after 

computing principle components method without any rotation 2 items 

were chosen finally.  The Kaiser-Meyer-Olkin measure of sampling 

adequacy suggested that the sample was just factorable (KMO=.500) and 

Bartlett’s test of sphericity was significant (χ2 =8.290, p < .005), single 

factor contributed to 59.919% and finally for the variable democratic 

participation, a factor analyses was conducted on which, 18 items were 

chosen, after computing principle components method without any 

rotation 4 items were chosen finally.  The Kaiser-Meyer-Olkin measure 

of sampling adequacy suggested that the sample was just factorable 

(KMO=.696) and Bartlett’s test of sphericity was significant (χ2 =134.413, 

p < .005), single factor contributed to 51.53%.   

 

Findings 

The data gathered were fed into IBM SPSS Statistics software and the 

following statistical methods were applied for desired results.  Here is 

the sample characteristics derived based on the demographic variables 

chosen for the study— age, gender, area, educational qualification, 

occupational status, and state political affiliation is considered to be the 

independent variable.  The set of dependent variables chosen are: 

--Media exposure newspaper/magazine  



JM&C   Aiswariya S. S. & C. Pichandy 

Page | 81  
 

--Media exposure television/radio  

--Media exposure mobile/internet  

--Media exposure/cinema  

--Media bias  

--Democratic participation 

 

Table1: One-way Anova and T-test results 

Independent 

variables 

Media Exposure 

Media 

bias 

Democratic 

participation Newspap

er/Mag 

TV/ 

Radio 

Mobile/ 

Internet 
Cinema 

Age 
Sig = 

.000 

Sig = 

.001 

Sig = 

.000 

Sig = 

.000 

Sig = 

.020 
Sig = .024 

Gender 
Non-Sig 

= .852 

Non-Sig 

= .236 

Non-Sig 

= .782 

Non-Sig 

= .253 

Sig = 

.077 
Sig = .000 

Educational 
Sig = 

.007 

Sig = 

.000 

Sig = 

.001 

Sig = 

.006 

Non-Sig 

= .174 
Non-Sig = .032 

Occupation 
Sig = 

.004 

Sig = 

.017 

Sig = 

.053 

Non-Sig 

= .469 

Non-Sig 

= .434 
Non-Sig = .212 

Income 
Sig = 

.000 

Sig = 

.002 

Sig = 

.010 

Sig = 

.052 

Non-Sig 

= .120 
Sig = .004 

Area 
Non-Sig 

= .243 

Non-Sig 

= .275 

Non-Sig 

= .547 

Non-Sig 

= .415 

Non-Sig 

= .312 
Non-Sig = .797 

State 
Non-Sig 

= .201 

Non-Sig 

= .311 

Non-Sig 

= .423 

Non-Sig 

= .454 

Sig = 

.017 
Non-Sig = .570 

 

A one-way Anova was conducted to check the associations 

between independent variables — Age, Educational qualification, 

Occupational status, Monthly family Income, state political affiliation —

and dependent variables — Media exposure /Newspaper/Magazine, 

Media exposure TV/ Radio, Media exposure/Mobile/Internet, Media 

exposure/ Cinema, Media bias and Democratic participation. The results 
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show that there is a statistically significant-difference among the age 

groups with regard to the six dependent variables.   

The associations between Educational qualification and the six 

dependent variables are examined and the results show that there is 

statistically significant association between the Educational 

qualification and Media exposure /Newspaper/ Magazine (F [3,205] = 

4.145, p<.007), Media exposure TV/ Radio (F[3,205] = 7.174, p=.000), 

Media exposure/ Mobile/ Internet (F[3,205] = 5.424, p<.001), Media 

exposure/ Cinema (F[3,205] = 4.264, p<.006), Democratic participation 

(F[3,205]=3.000, p<.032). However, the results of the one-way Anova 

show that there is a no statistically significant association between the 

Educational qualification and Media bias (F[3,205] = 1.675, p>.174).  The 

study revealed that there is statistically significant association between 

the Occupational status and Media exposure /Newspaper/Magazine 

(F[3,205] = 4.558, p<.004), Media exposure TV/ Radio (F[3,205] = 3.457, 

p<.017), Media exposure/Mobile/Internet (F[3,205] = 2.604, p<.053).   

However, the results of the one-way Anova show that there is a no 

statistically significant association between the Occupational status and 

Media bias (F[3,205]=.917, p>.434), Media exposure/ Cinema 

(F[3,205]=.849, p>.469), Democratic participation (F[3,205] = 1.513, 

p>.212).  There is statistically significant association between the 

Monthly family income and Media exposure /Newspaper/Magazine 

(F[3,205]=10.388, p=.000), Media exposure TV/ Radio (F [3,205]=5.273, 

p<.002), Media exposure/Mobile/Internet (F[3,205] = 3.900, p<.010), 

Media exposure/Cinema (F[3,205]=2.612, p<.052), Democratic 

participation(F[3,205]=4.622, p<.004). However, the results of the one-

way Anova show that there is a no statistically significant association 

between the Monthly family income and Media bias (F [3,205] = 1.966, 

p>.120).  There is a statistically significant association between the State 

(political affiliation) and Media bias (F[2,198] = 4.174, p<.017and other 

five factors is not statically significant. 
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Individual samples T-Tests were performed for the various 

factors, with Gender (male and female) and Area (rural and urban) 

being the independent grouping variable and the results are:   

 

1. Media exposure newspaper/magazine: 

The T-Test results showed that there is no statistical significant 

association between the gender groups and media exposure 

newspaper/magazine (p>.852). 

2. Media exposure television /radio: 

The T-Test results showed that there is no statistical significant 

association between the gender groups and media exposure television 

/radio (p>.236).    

3. Media exposure mobile/internet: 

The T-Test results showed that there is no statistical significant 

association between the gender groups and media exposure 

mobile/internet (p>.782).    

4. Media exposure cinema: 

The T-Test results showed that there is no statistical significant 

association between the gender groups and media exposure cinema 

(p>.253).    

5. Media bias: 

The T-Test results showed that there is no statistical significant 

association between the gender groups and media exposure cinema 

(p>.077).    

6. Democratic participation: 

The T-Test results showed that there is statistical significant association 

between the gender groups and democratic participation (p=.000).    

 

The associations between area and the six variables- Media 

exposure /Newspaper/Magazine, Media exposure TV/ Radio, Media 

exposure/Mobile/Internet, Media exposure/ Cinema, Media bias and 

Democratic participation.   The results show that there is no statistically 

significant difference in the six variables among the area group. 
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Table2: Correlation between variables 

Dependent 

variables 
 

Med.  

Exp.  

news.  

mag. 

Med.  

Exp.  

tv.rad. 

Med.  

Exp.  

mob.net. 

Med.  

Exp.  

cinema 

Media 

bias 

Demo 

part 

Med.  Exp.  

news.  mag. 

Pearson 

Correlation 
 .607** .178* .411** .098 .014 

Sig.  (2-

tailed) 
 .000 .010 .000 .160 .844 

N  209 209 209 209 209 

Med.  Exp.  

tv.rad. 

Pearson 

Correlation 
  .269** .650** .088 -.043 

Sig.  (2-

tailed) 
  .000 .000 .206 .537 

N   209 209 209 209 

Med.  

Exp.mob.ne

t. 

Pearson 

Correlation 
   .361** -.013 .166* 

Sig.  (2-

tailed) 
   .000 .847 .016 

N    209 209 209 

Med.  Exp.  

cinema 

Pearson 

Correlation 
    .021 .067 

Sig.  (2-

tailed) 
    .760 .332 

N     209 209 

Media bias 

Pearson 

Correlation 
     .222** 

Sig.  (2-

tailed) 
     .001 

N      209 

 

**.  Correlation is significant at the 0.01 level (2-tailed). 

*.  Correlation is significant at the 0.05 level (2-tailed). 

 

A Pearson product-moment correlation was run to determine the 

relationships between the variables Media exposure Newspaper / 

Magazine (Med.Exp.news.mag.), Media exposure TV/ Radio 

(Med.Exp.tv.rad.), Media exposure Mobile/Internet 

(Med.Exp.mob.net.), Media exposure/ Cinema (Med.Exp.cinema.), 

Media bias and Democratic participation (Demo part) and the results 

are presented in Table 2. 
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Fig 2 Final path model 

 
 

Table 3 SEM analysis results  

Minimum was achieved 

Chi-square = .666 

Degrees of freedom = 2 

Probability level = .717 
TLI CFI RMSEA 

1.040 1.000 0.000 

Regression Weights: (Group number 1 - Default model) 

   Estimate S.E. C.R. P Label 

Mediabias <--- PaperMag .070 .087 .808 .419 par_9 

Mediabias <--- TvRadio .045 .087 .523 .601 par_12 

DemoPart <--- Mediabias .237 .066 3.576 *** par_1 

DemoPart <--- MobileInt .176 .071 2.492 .013 par_2 

DemoPart <--- TvRadio -.214 .099 -2.155 .031 par_10 

DemoPart <--- Cinema .122 .089 1.363 .173 par_11 

DemoPart <--- PaperMag .039 .083 .472 .637 par_13 
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Standardized Total Effects (Group number 1 - Default model) 

 PaperMag TvRadio Cinema MobileInt Mediabias 

Mediabias .070 .045 .000 .000 .000 

Democraticparticipation .056 -.203 .122 .176 .236 

Standardized Direct Effects (Group number 1 - Default model) 

 PaperMag TvRadio Cinema MobileInt Mediabias 

Mediabias .070 .045 .000 .000 .000 

Democraticparticipation .039 -.214 .122 .176 .236 

 

Standardized Indirect Effects (Group number 1 - Default model) 

 PaperMag TvRadio Cinema MobileInt Mediabias 

Mediabias .000 .000 .000 .000 .000 

Democraticparticipation .017 .011 .000 .000 .000 

 

The results showed that there is a strong and positive correlation 

between media exposure newspaper/magazine and media exposure 

television/radio(r = .607, n = 209, p < .01); between media exposure 

newspaper/magazine and media exposure mobile/internet(r = .178, n = 

209, p  <  . 01); between media exposure newspaper/magazine and media 

exposure cinema(r = .411, n = 209, p< .01); between media exposure 

television/radio and media exposure mobile/internet (r = .269, n = 209, p 

< .01); between media exposure television/radio and media exposure 

cinema(r = .650, n = 209, p < .01); between media exposure 

mobile/internet and media exposure cinema(r = .361, n = 209, p < .01); 

between media exposure mobile/internet and democratic 

participation(r = .166, n = 209, p < .016) and between media bias and 

democratic participation(r = .222, n = 209, p < .01).    

However, there is no correlation between media exposure 

newspaper/magazine and media bias(r = .098, n = 209, p > .160); media 

exposure newspaper/magazine and democratic participation (r = .014, n 
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= 209, p > .844); media exposure television/radio and media bias(r = .088, 

n = 209, p > .206); media exposure television/radio democratic 

participation (r = -.043, n = 209, p > .537); media exposure mobile/internet 

and media bias(r = -.013, n = 209, p > .847); media exposure cinema and 

media bias(r = .021, n = 209, p > .706) and media exposure cinema and 

democratic participation(r = .067, n = 209, p > .332). 

 

Model and hypotheses testing 

The path model proposed in this study is tested using SPSS Amos.  

Using modification indices and after trying out a considerable set of 

alternatives, the final refined model (presented in Fig.  2) is derived and 

the SEM analysis results are presented in Table 3.   

According to the model latent variable democratic participation 

is regressed on media exposure newspaper/magazine (Scheufele [2002]; 

Mcleod, et al., [2010]; Strömbäck, et al., [2010]; Moy[2005]; Stroud 

[2007]), media exposure television/radio (Scheufele [2002]; Mcleod, et 

al., [2010]; Strömbäck, et al., [2010]; Moy[2005]; Stroud [2007]; Hollander 

[2010]), media exposure mobile/internet(Stroud [2007]; Kate and Stroud, 

[2010]; Shah, et al., [2010]; ), media exposure cinema([Stroud [2007])  and 

media bias(Glascock, et al., [2008]; and Cenite[2012] and Ho, et al., 

2012]). Media bias is regressed on media exposure newspaper/magazine 

and media exposure television/radio.  Media exposure mobile/internet 

was observed to have a statistically significant direct effect on 

democratic participation, which meant that considering this model, the 

hypothesis media exposure mobile/internet has a direct effect on 

democratic participation cannot be over ruled out.    

Further, identification of this model supports the hypothesis that 

media exposure television/radio has a direct effect on democratic 

participation. It also provides the evidence to the hypothesis; media bias 

has a direct effect on democratic participation. However, Media 

exposure newspaper/magazine, media exposure cinema has indirect 

effects on democratic participation and media exposure 

newspaper/magazine and media exposure television/radio has indirect 
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effect on media bias. The model was identified with an excellent fit (refer 

table 3).   The substitute model was also built which is presented in Fig3 

the probability level of this model is found to be higher than Fig2. 

 

Fig 3 Final path model 

 

Table 3 SEM analysis results  

Minimum was achieved 

Chi-square = 9.059 

Degrees of freedom = 13 

Probability level = .768 

 

TLI CFI RMSEA 

1.034 1.000 0.000 
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Regression Weights: (Group number 1 - Default model) 

   Estimate S.E. C.R. P Label 

PaperMag <--- STATE .176 .096 1.839 .066 par_6 

TvRadio <--- PaperMag .607 .055 11.016 *** par_1 

Cinema <--- TvRadio .650 .053 12.323 *** par_2 

Mediabias <--- STATE .267 .095 2.812 .005 par_3 

MobileInt <--- STATE -.175 .089 -1.958 .050 par_5 

MobileInt <--- Cinema .372 .064 5.800 *** par_7 

DemoPart <--- Mediabias .224 .067 3.364 *** par_4 

DemoPart <--- MobileInt .169 .066 2.544 .011 par_8 

Standardized Total Effects (Group number 1 - Default model) 

 State PaperMag TvRadio Cinema MobileInt Mediabias 

PaperMag .129 .000 .000 .000 .000 .000 

TvRadio .078 .607 .000 .000 .000 .000 

Cinema .051 .394 .650 .000 .000 .000 

MobileInt -.109 .146 .241 .371 .000 .000 

Mediabias .195 .000 .000 .000 .000 .000 

DemoPart .025 .025 .041 .063 .169 .224 

 

Standardized Direct Effects (Group number 1 - Default model) 

 

 state PaperMag TvRadio Cinema MobileInt Mediabias 

PaperMag .129 .000 .000 .000 .000 .000 

TvRadio .000 .607 .000 .000 .000 .000 

Cinema .000 .000 .650 .000 .000 .000 

MobileInt -.128 .000 .000 .371 .000 .000 

Mediabias .195 .000 .000 .000 .000 .000 

DemoPart .000 .000 .000 .000 .169 .224 
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Standardized Indirect Effects (Group number 1 - Default model) 

 state PaperMag TvRadio Cinema MobileInt Mediabias 

PaperMag .000 .000 .000 .000 .000 .000 

TvRadio .078 .000 .000 .000 .000 .000 

Cinema .051 .394 .000 .000 .000 .000 

MobileInt .019 .146 .241 .000 .000 .000 

Mediabias .000 .000 .000 .000 .000 .000 

DemoPart .025 .025 .041 .063 .000 .000 

 

 

According to this model, latent variable democratic participation 

is regressed on media exposure mobile/internet and media bias.  Media 

exposure newspaper/magazine have a direct effect on media exposure 

television/radio; media exposure television/radio have a direct effect on 

media exposure cinema; media exposure cinema have a direct effect on 

media exposure mobile/internet; state political affiliation has a direct 

effect on media exposure newspaper/magazine, media bias and media 

exposure mobile/internet; media exposure mobile/internet have a direct 

effect on democratic participation and media bias have a direct effect on 

democratic participation. Further, identification of this model also 

supports the hypotheses that media exposure mobile/internet, and 

media bias affect democratic participation and other variable indirectly 

affects democratic participation.  This was also identified as excellent fit 

(Table 4). The demographic variables chosen for the study were age, 

gender, educational qualification, occupational status, area and 

monthly family income and the factors (dependent variables) used to 

examine the study were media exposure newspaper/magazine, media 

exposure television/radio, media exposure mobile/internet, media 

exposure cinema, media bias and democratic participation.   The other 

factor state political affiliation is considered to be the independent 

variable in the study.  The data collected from 209 media user 
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respondents across Coimbatore city using an instrument with a final set 

of 21 items.  The data gathered are fed into IBM SPSS Statistics software 

and the statistical methods were applied for desired results.   

A factor analysis was conducted to extract the latent variable 

democratic participation from the observed variables media exposure 

newspaper/magazine, media exposure television/radio, media exposure 

mobile/internet, media exposure cinema, media bias and state political 

affiliation. An examination of the Kaiser-Meyer-Olkin measure of 

sampling adequacy suggested that the sample was factorable and 

Bartlett‘s test of sphericity was significant.  Then, a one-way Anova and 

Individual samples T-Tests were conducted to check the associations 

between independent variables and the chosen dependent variables.  

The result shows the significant associations between them.  Taking the 

research a tad more forward, a Pearson product-moment correlation 

tests were performed on the dependent factors to find prevalent 

associations among the variables.  Based on the original model proposed 

using hypothesis at the beginning of this study, final SEM model was 

constructed using AMOS software and tested.  The results and the path 

analysis model (fig2) showed that  

• Media exposure newspaper/magazine has effect on  

democratic participation. 

• Media exposure television/radio has effect on  

democratic participation. 

• Media exposure mobile/internet has direct effect on  

democratic participation. 

• Media exposure cinema has effect on democratic participation. 

• Media exposure newspaper/magazine has effect on media bias.   

• Media exposure television/radio has direct effect on media bias. 

• Media bias has a direct effect on democratic participation. 

The fig3 path analysis model result showed that 

• Media exposure newspaper/magazine has direct effect on Media 

exposure television/radio. 
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• Media exposure television/radio has direct effect on  

Media exposure cinema. 

• Media exposure cinema has direct effect on  

media exposure mobile/internet 

• State political affiliation has direct effect on media bias. 

• State political affiliation has direct effect on  

media exposure newspaper/magazine 

• State political affiliation has direct effect on media 

mobile/internet 

• Media exposure mobile/internet has direct effect  

on democratic participation. 

• Media exposure television/radio has direct effect on media bias. 

• Media bias has a direct effect on democratic participation. 

• The effect of state political affiliation is partially mediated 

through media exposure mobile/internet and through media bias 

 

It provides evidence to the hypothesis built at the beginning of 

this study. The findings of this study are important in order to built a 

positive approach towards democratic participation and media effect 

and perceived bias among people across Coimbatore.    

Statistically analyses have shown that the variables media 

exposure newspaper/magazine, media exposure television/radio, media 

exposure mobile/internet, media exposure cinema, media bias and 

democratic participation share direct effects and indirect effects.  

Further, path analyses have provided fundamental understanding 

about the causal structures among these variables. 

According to the model, latent variable democratic participation 

is regressed on media exposure newspaper/magazine (Scheufele [2002]; 

Mcleod, et al., [2010]; Strömbäck, et al., [2010]; Moy[2005]; Stroud 

[2007]), media exposure television/radio (Scheufele [2002]; Mcleod, et 

al., [2010]; Strömbäck, et al., [2010]; Moy[2005]; Stroud [2007]; Hollander 

[2010]), media exposure mobile/internet(Stroud [2007]; Kate and Stroud, 

[2010]; Shah, et al., [2010]; ), media exposure cinema([Stroud [2007])  and 
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media bias(Glascock, et al., [2008]; and Cenite[2012] and Ho, et al., 

2012]). Path analysis results showed that exposure to television, radio, 

internet and mobile technologies had a significant and direct effect on 

democratic participation, while the press and cinema exhibited 

mediated indirect effects. 

 

Conclusion 

This study has shown that the mass media play a vital role in 

encouraging people to participate in democratic activities. Interestingly, 

new communication technologies like the mobile phone and the Internet 

along with television and radio were found to have a significant and 

positive impact on democratic participation. But the more popular 

newspapers, magazines and cinema did not exhibit significant influence 

on democratic participation. These are significant findings with socio-

political implications both in the scholarly and democratic fronts and 

raise new questions on the political roles that the new communication 

technologies play in a country like India.  

It may be noted that the smartphone boom witnessed in the 

country in the recent past is changing the way people source 

information, communicate and participate in democratic activities. 

Further, the present study has found that political affiliation of the 

people and perceived media bias have a significant effect on democratic 

participation. As mobile, internet, television and radio affect the 

democratic participation of the people more than the more popular 

traditional media, this study shift the focus of political research to these 

communication technologies and also sets the agenda for the 

government and political segment to target these areas in a bid to 

increase political participation. 
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